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As the world’s largest developer and marketer of flexible, points-
based vacation ownership products, Wyndham Vacation Ownership 
has developed or acquired more than 200 vacation ownership 
resorts throughout the U.S., Canada, Mexico,, the Caribbean, South 
America, and the South Pacific, which represent more than 24,000 
individual vacation ownership units. Wyndham Vacation Ownership 
has nearly 900,000 owner families worldwide.

Wyndham Vacation Ownership’s diverse and extensive portfolio 
makes it a vacation ownership powerhouse. In 1991, the company 
revolutionized the traditional timeshare model with the advent of 
credits/points-based ownership, giving it a strong competitive 
advantage and a larger ownership base than any other in the industry. 
Innovations in product development, such as the Wyndham Asset 
Affiliation Model (WAAM), a fee-for-service model that enables 
the company to leverage its sales and marketing channels to sell 
existing, high quality inventory without using significant amounts of 
capital, have allowed the company to continue to expand with new 
vacation ownership resorts in some of the world’s most popular 
locations.

The company’s seven consumer-facing brands, CLUB WYNDHAM, 
WorldMark by Wyndham, CLUB WYNDHAM ASIA®, WorldMark 
South Pacific Club by Wyndham, Shell Vacations Club, Margaritaville 
Vacation Club® by Wyndham and WYNDHAM CLUB BRASILSM 
have expansive resort portfolios. CLUB WYNDHAM offers resorts in 
popular destinations in the

United States and the Caribbean, while WorldMark by Wyndham 
owners have access to a network of drive-to and exotic resorts across 
the United States as well as in Canada, Mexico and Fiji. With resorts 
in Australia, New Zealand, Tasmania and Fiji, CLUB WYNDHAM 
ASIA and WorldMark South Pacific Club by Wyndham continue to 

expand the company’s presence in the South Pacific market. Shell 
Vacations Club owners have access to resorts in desirable locations 
in the United States, Canada and Mexico. Margaritaville Vacation 
Club by Wyndham is a way of vacationing designed around the 
laid-back, adventurous lifestyle of Jimmy Buffett and the escapism 
of Margaritaville. WYNDHAM CLUB BRASIL, the company’s newest 
brand, combines exciting resort destinations in Brazil with access to 
resorts in the U.S., Canada, Mexico and Fiji through the Wyndham 
Club PassSM program.

Wyndham Vacation Ownership is a member of the Wyndham 
Worldwide (NYSE:WYN) family of companies. As one of the largest 
and best performing global hospitality companies, Wyndham 
Worldwide provides travelers with access to a collection of trusted 
hospitality brands and established market leaders in hotels, vacation 
ownership, and unique accommodations including vacation 
exchange, holiday parks, and managed home rentals. With a 
collective inventory of more than 130,000 places to stay across 110 
countries on six continents, Wyndham Worldwide and its 38,000 
associates welcomes travelers to experience travel the way they 
want.

Serving as Executive Vice President and General Counsel of 
Wyndham Vacation Ownership, Jorge de la Osa oversees the Legal 
Services team and is responsible for all legal functions, including 
Corporate Compliance, Sales Integrity, and Product Acquisition and 
Development. Jorge has more than 18 years of legal experience in 
the timeshare Industry.

Jorge holds a Juris Doctor degree from University of Florida’s Levin 
College of Law, as well as a Bachelor of Science degree in Finance 
from the University of Florida. He is also a member of the Florida Bar 
and the Association of Corporate Counsel.
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